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Data-driven creative redesign lifts
Fit Pregnancy's email performance

Leading magazine publisher visually optimizes email campaigns with tactical advice from

Experian CheetahMail's creative experts

e Overview

Fit Pregnancy, a leading women’s magazine covering nutrition, exercise,
psychology, fashion and beauty issues related to pregnancy, wanted to
redesign their monthly online news bulletin in order to expand readership and
heighten customer engagement. Experian CheetahMail's Creative Services
team worked with Fit Pregnancy to strategically design a new email template
derived from a slew of creative best practices and reporting data from previous
campaigns. As aresult of their efforts, Fit Pregnancy was able to maximize
subscriber interaction, strengthen brand integrity and increase vital customer
engagement metrics.

e Challenges
* Visually optimize email content

* Engage new and existing subscribers
» Strengthen brand identity across channels

* Increase website visits and subscriber interaction

® Solution

Fit Pregnancy’s monthly newsletter, FitPregnancy Bulletin, provides
subscribers with the latest news and information pertaining to the health,
education and wellness of expectant mothers-to-be. To ensure that this
information was presented in the most impactful manner, Fit Pregnancy
challenged Experian CheetahMail’'s Creative Services team to embark on
an innovative redesign of their existing email template with the goal of
outperforming previous mailings.

As afirst step, the team at Experian CheetahMail took a closer look at Fit
Pregnancy’s prior campaign reporting data. This valuable information,
automatically calculated and intuitively displayed in the CheetahMail
application, provided real-time insight into a wide variety of email metrics such
as volume sent, bounces, opens, clicks, unsubscribes and complaints. One
major area of interest proved to be the ‘product recall’ link taking subscribers
to an updated list of potentially dangerous consumer goods; a review of Fit
Pregnancy’s campaign data showed that this link alone garnered 50 percent

of the newsletter’s average clickthrough activity, generating more customer
interaction than any other section.

® “Through the
strategic analysis of
reporting data from our
previous campaigns,
Experian CheetahMail's
Creative Services team
was able to accurately
assess the preferences
of our subscribers and
design an engaging
new email template
that best fit their needs.
Best of all, we've seen
agreatincrease in the
performance of our
email program as
aresult.”

Kate Monahan
Producer/Ad Traffic Manager
Fit Pregnancy



To capitalize on this finding and provide subscribers with quick access to the
information they most desired, Experian CheetahMail's Creative Services
team placed the productrecall link in two places on the email template: above

Results

Fit Pregnancy’s redesigned email
template outperformed prior versions.

the fold in the form of an apparent, standalone button, and in the ‘News to Use’

section as atext link. A number of other navigational elements were Old version

also shifted around within the template design based on reporting data from (HF PRy beten \

past campaigns. o —
o]

A top navigation bar was added to provide subscribers with quick and ;};:-‘-::_-__m____ ___

convenient access to main topics of interest, while each of the content sections st tsou

within the template was condensed to reduce the length of the email. This
creative best practice helped Fit Pregnancy alleviate the subscribers’ need to
scroll down, making it easier to view all of the message content.

To further enhance the visual impact of the email while preserving the integrity
of the overall design, Experian CheetahMail used simple background colors
coupled with varying font sizes and clean graphical treatments. In addition,
more lifestyle imagery and photography was added to improve readability and

create a more engaging template to interact with.

® Results

Through careful analysis of Fit Pregnancy’s email
campaigns pre- and post- creative redesign, Experian
CheetahMail's Creative Services Team was able to
discern that the new template successfully yielded
more subscriber activity and engagement than previous
versions. (See results right)

e Looking ahead

Now equipped with a high-performing, user-friendly
HTML email template, Fit Pregnancy is working with
their Experian CheetahMail account team to quickly

and easily update newsletter content and imagery each
month. Fit Pregnancy continues to work closely with
their account team to mold other aspects of their email
marketing strategy around similarly impactful campaign
performance metrics.
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Redesigned version

CLICKS
13.2% HIGHER

UNIQUE CLICKERS

22% HIGHER
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Celebrate Dads and Dads-to-Be

Father's Day is right around the cormer. We've got great gift ideas
for the new father in your life:

New Father Freaking Qut? »
Gheeck oul these bouks.

New-Dad Tool Kit »

Because guys ike 1o gear up for a challenge

Your Dad Didn't Do This ™
(Ok, maybe this one's really a gift for mom)

Check out recont product recalls ™
Do you own one of thesa recalled products? A

Bugaboo strolier and more.

$800 Grants
Now Available

Reom te Imprave Childbirth in LS.
New report highlights need for health care
averhauk-starting in the matemity ward.

Click here or

Call 888-700-CORD to enroll
What's Mom’s Work Worth? »
Cut mom a check for $122,732. Here'a why.

Celebrity
Pregnancies

Experian CheetahMail is the trusted service provider of email marketing and customer intelligence ®oooe’

technologies for top enterprises worldwide. With the industry's largest client services teams, feature-
rich email technology and a broad range of data management options, Experian CheetahMail enables
clients to build data-driven, relevant relationships with their customers. Servicing the world's most
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recognizable brands, Experian CheetahMail's globally diverse client base includes Barclays, Borders

Books, Discovery Communications, 1-800-FLOWERS, KLM, Neiman Marcus and Wyndham Hotels.
Experian CheetahMail, a business unit of ExperianR Group Ltd. (LSE:EXPN), was founded in 1998
and is headquartered in New York City with offices in Los Angeles, San Francisco, London, Dublin,
Amsterdam, Paris, Barcelona, Sydney, Auckland, Singapore, Hong Kong, Beijing, and Melbourne. For
more information, please visit http://www.cheetahmail.com or email info@cheetahmail.com.

29 Broadway, 6th Floor
New York, NY 10006
(1)212809 0825 T

(1) 212809 6378 F
www.cheetahmail.com
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